
3 6  t h e  p e a k3 6  t h e  p e a k

t h e  p e a k  i n t e r v i e w

TexT Sandra Siagian PhoTos agung WiboWo

I n  h o n o u r  o f  o u r  f i f t h 
b i r t h d a y ,  w e  t o o k  a 

d i p  i n t o  o u r  a r c h i v e s 
t o  t a l k  t o  t h r e e 

i n f l u e n t i a l  I n d o n e s i a n s 
w h o  h a v e  p r e v i o u s l y 

g r a c e d  o u r  c o v e r  – 
A n i e s  B a s w e d a n ,  T i g o r 

S i a h a a n  a n d  I r w a n 
D a n n y  M u s s r y  –  t o 

t a l k  a b o u t  t h e i r  c a r e e r 
h i g h l i g h t s ,  t r e n d s  i n 

t h e i r  i n d u s t r i e s  a n d 
t h e  n a t i o n ’ s  f u t u r e .

Past, 
Present 

and 
Future

Cover Story October.indd   36 9/24/14   7:29 PM



 t h e  p e a k  3 7
 t h e  p e a k  3 7

Cover Story October.indd   37 9/24/14   7:29 PM



3 8  t h e  p e a k

It’s just after noon on a Saturday when the peak arrives 
at hotel Gran Mahakam in South Jakarta for this 
month’s cover photo shoot. having frantically spent the 
morning chasing up a wardrobe, finalising the location 
and coordinating mismanaged times, walking into the 
penthouse suite to find paramadina University rector anies 
Baswedan and Citibank Indonesia’s chief country officer, 
tigor Siahaan, relaxed and sitting in the lounge room 
catching-up over coffee is a comforting sight.

In between juggling the trio’s busy schedules – 
including finding a mutual time when they were all in the 
country – pulling together this month’s cover was a miracle, 
and a new challenge. While their weekends are usually 
reserved for downtime with family – the old friends had 
graciously spared some of their precious time and were 
unfazed by the last-minute changes – even agreeing to 
switch out of their usual attire for our black tie dress code 
in the middle of the day (Irwan Danny Mussry, the head 
of time International, turned up to his shoot sporting his 
formal wear, ready to go).

Despite the trio hailing from different industries – 
education, banking and luxury retail – anies, tigor and 
Irwan all found common ground when it came to talking 
about empowering Indonesians. as anies, the founder 
of Indonesia Mengajar – an initiative that sends new 
graduates to remote villages to teach – simply put it, the 
future of Indonesia lies within our people.

“Improving the quality of human capital is key,” 
explains anies, the deputy chief of staff in president-elect 
Joko Widodo’s transition office, who had only just returned 
from China for a World economic Forum event the day 
before the shoot. “the number one asset of this republic is 

the people. Yes, we do have a lot of natural resources but it’s 
minimal in terms of added value to us if the human capital 
is not developed.”

as the first Indonesian to serve as a Citibank country 
head here, tigor says it’s time for more Indonesians to 
broaden their career perspectives, adding that he hoped he 
wasn’t the last Indonesian to hold his position.

“today’s Indonesians study abroad and they have 
actually discovered out there that there are opportunities 
here in Indonesia and they come back,” he says, adding that 
he too was posted abroad before coming back to work in the 
archipelago, where he admits the “opportunities are huge”.

“there are a lot more Indonesians in the country right 
now who are a lot more broader in their thinking... they 
want to be a leader in their organisation. and there are 
Indonesians in good positions abroad, who might want to 
come back because they realise the opportunities here. 
hopefully, there will be a lot more people doing this,” he 
added.

For Irwan, the president and founder of time Interna-
tional, the businessman has set his sights on strengthening 
the luxury company’s learning and development area to 
foster the next generation of entrepreneurs within the 
business. 

the cheerful executive, who launched his company 
more than 30 years ago, says his only regret is that he 
wishes he could have fast-tracked this division a lot earlier.

“We are continuing to look at talents and people 
interested in this business to grow with in that sense,” he 
explains, adding that they had allocated a big budget to sup-
port this unit. “We really want to train and share with the 
younger generation because this is what is really lacking.”
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When we first met with anies Baswedan a week 
before the shoot, the educator had just arrived at 
the kebayoran Baru headquarters of turun tangan 
– a social movement he founded two years ago to 
encourage “the good guys into politics” – where he 
greeted us quickly before being whisked away by an 
assistant to another room for his first interview.

“his schedule is just unpredictable and it 
changes all the time,” one of his minder’s tells me, 
apologising for the delay.

It’s no surprise that the 45-year-old’s daily 
routine has become more erratic since he joined 
president-elect Joko Widodo’s transition team 
where he has been entrusted with looking after the 
country’s social welfare issues. While he’s taken 
on a big task to tackle the policies for health care, 
education, village development and poverty – for a 
country where nearly 40 per cent of its 250 million 
people live on less then $2 a day – it’s a role that 
anies is happy, and excited, to take on.

echoing his comments he made during his 
interview with the peak last year in June, where 
he identified education as the foremost supplier 
for Indonesia’s growth, anies, who was the Jakarta 
governor’s spokesman during his election campaign, 
admits that it was Joko’s similar vision and values 
that won over his full support to back him to become 
Indonesia’s seventh president.

“I’ve been very excited since the beginning 
because I’ve been saying all along that we need 
leaders who will focus on the quality of its human 
capital,” explains anies, who established turun 
tangan, which currently has around 36,000 student 
members, in a bid to help support “good guys” like 
Joko make it to the top in politics.

“pak Jokowi has decided to focus on the people. 
and I think that’s where we have common visions. 
Once he comes into office, I believe that the focus 
will be on humancapital. health number one and 
number two is education. and when you have these 
two, fixed for the entire population in Indonesia, 
this nation will be unstoppable.”

having founded Indonesia Mengajar in 2009 
– a program that anies cites as one of his “greatest 
moments and one of the greatest feelings to receive 
huge support for” – the social thinker emphasises 
that the country cannot afford to adopt the same 
education strategy it has followed over the past 
few decades – where equal access remains to be a 
problem.

“I’m sitting here because I was educated. It’s not 

Career philosophy

When Anies Baswedan 
reflects back on his career, 
the educator and analyst 
says he often refers to a 
philosophy that Constantin 
stanislavski, a Russian 
actor and theatre director, 
followed.

“someone can play 
a role of a king and look 
charming. But when that 
same person plays the role 
of a homeless man they 
suddenly lose that charm. 
so it’s the role that makes 
you significant. But there are 
individuals who can play the 
role as a king, as a homeless 
person, or as anyone and 
they can still create a 
significant difference,” the 
academic explains.

“so I often look at myself 
and what I am aiming for 
is not about the role that I 
will play because in any role 
you will play in your career 
you will create a meaning, a 
new perspective, an impact, 
and that’s what I envisioned. 
In any position you have 
to create meaning and 
you have to create impact 
and that’s what I intend to 
continue doing.”

Setting an example
anies Baswedan

Common values 
Anies says it was 
president-elect Joko 
Widodo’s similar 
vision that won over 
his full support. 

because of anything else. It’s not because of our eth-
nicity, it’s not our parents, and it’s not our religion. 
It’s because I was exposed to modern education,” 
he says, adding that his grandmother – who back 
in 1955 campaigned across Indonesia to encourage 
women to vote in the nation’s first general elec-
tions – was one of the first female Indonesians to be 
educated back in her time.

“Now, imagine if that opportunity was felt by all 
the children of Indonesia, this country will be very 
powerful.”

Growing up in a household in Yogyakarta where 
debate was encouraged, anies – who admits that his 
grandparents and parents planted a “seed of inspir-
ation” – says that while he has come across several 
influences with so many people along his path, it was 
his early engagement at home that has “left positive 
fingerprints up until today”.

ahead of sitting down for our interview with 
anies, a phD graduate in political Science from 
Northern Illinois University, his assistant encour-
ages me to question him about his vision for the 
future of Indonesia, proudly adding that his mo-
tivation to work with Joko’s campaign was simply 
driven by a “passion to help people”.

“When you’re asked to do something for your 
country you don’t charge, you do it because you 
want to,” his assistant explains.

When I put forward the question to anies, 
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whose grandfather abdurrahman Baswedan was 
a respected nationalist and independence activist, 
his eyes light up as he confidently responds with the 
kind of answer one would expect from a natur-
al-born leader.

“I’m sort of envisioning that all the promises 
of independence are delivered for everyone,” he 
begins, noting that the promise of being protected, 
enlightened, welfare and being engaged with the 
world had already been delivered to a small portion.

“I imagine, the day we have a ceremony to cel-
ebrate 100 years of independence, that morning we 
won’t have to apologise to any Indonesians. I believe 
that on that day that we will have the confidence to 
say to everyone that we have accomplished what our 
founding fathers set out 100 years ago.”

With just over three decades to go until Indone-
sia celebrates a century of independence, anies the 
optimist, firmly believes that this goal is achievable.

“It’s very short but we can do it. promoting pos-
itive change requires extra effort, especially with the 
diversity of challenge that Indonesia has,” he says 
with a smile. “But that’s what I envision. august 17, 
2045, whoever the president is will stand up and say 
that we delivered what was promised 100 years ago.”

“ i ’ m  S i t t i n g 

h e r e  b e c a u S e  i 

w a S  e d u c a t e d . 

i t ’ S  n o t 

b e c a u S e  o f 

a n y t h i n g 

e l S e .  i t ’ S  n o t 

b e c a u S e  o f 

o u r  e t h n i c i t y , 

i t ’ S  n o t  o u r 

p a r e n t S  a n d 

i t ’ S  n o t  o u r 

r e l i g i o n . 

i t ’ S  b e c a u S e  i 

w a S  e x p o S e d 

t o  m o d e r n 

e d u c a t i o n . ”
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a luxury 
dream
irwan danny mussry

Chanel, Fendi and tory Burch. “It’s still part of 
the fashion lifestyle, I would say, it’s just bringing 
the service and the right international product to 
the country.”

While it’s no secret that many Indonesians 
often travel abroad to shop for luxury goods, 
Irwan says the country’s potential has grown over 
the years with the archipelago becoming one of 
the serious players in the Southeast asian market.

“In the early days, we had to struggle and 
compete with delayed launches of products, 
prompting consumers to purchase in another 
market,” explains Irwan, who has close to 700 
employees within the company.

“But some of the launches in the region are 
now starting in Indonesia, so that’s changed the 
paradigm a lot. While people are still buying 
abroad, the market is emerging here in Indonesia 
and so the new generations and the new local 
buyers are growing rapidly.”

Looking back at how his career has panned 
out, the laidback 51-year-old admits that if he 
could turn back time and change anything, he 
would have put more effort into the company’s 
learning and development sector – an area which 
he says now has one of the biggest budgets within 
time International.

“We want to bring more and present more 
opportunities to the younger generation who 
want to service the industry,” says Irwan, who had 
just returned from a whirlwind business trip in 
Switzerland ahead of our shoot. “For true learning 
and development you become a better person and 
we think it’s important to share.”

While Irwan laughs at the idea of free time 
– claiming that he’s on the clock with time 
International 24/7 – he says it’s the people and 
working with the different generations which 
makes his job a breeze.

“this is fun for me, this is my life,” says Irwan, 
whose parents were also in the watch business 
before he set out on his own path. “the best thing 
is that this job is all about the people. I mean, to 
go to a company and work there for 30 years and 
still have fun, it’s definitely about the people you 
work with.”

With plans to continue adding more edgy and 
futuristic timepieces to their portfolio in the near 
future, such as the high-tech Swiss watch brand 
hYt– which Irwan says is “definitely the big one” 
– time International is ready to make their mark.

“We definitely want to bring a more flagship 
feel into the country, instead of just one of the 
shops. We want to be one of the biggest in the 
region in terms of size, service, collections and 
know how.”

“We’re still having a lot of fun,” Irwan Danny 
Mussry tells me with a laugh when I sit down with 
him and ask him to sum up his career with time 
International – the luxury retail company he 
owns and established in the early ’80s.

“When you are really serious about what you 
do, you want to service the people and you want to 
share the dream,” he adds with a smile.

having launched the company more than 30 
years ago in a bid to satisfy demand in Indonesia 
for luxury timepieces – or as Irwan puts it 
“bringing the dream closer to the consumer” – 
time International has grown into a renowned 
lifestyle company in Indonesia holding the 
exclusive retailer rights for more than 40 global 
medium to high-end brands including the top 
watch brand in Indonesia, Rolex.

Starting the business with luxury timepieces, 
the company today, which has stores dotted 
across the archipelago, has expanded its range to 
include fashion labels – a logical move within the 
market, notes Irwan.

“the evolution was quite natural for us,” 
Irwan explains, whose portfolio now includes 

Career 
highlight 
having 
launched Time 
International 
more than 
30 years ago, 
Irwan Danny 
mussry admits 
that he’s still 
having a lot of 
fun. 
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entering the world of finance wasn’t always the 
career path that tigor Siahaan had imagined for 
himself. During high school, it was the creative 
element of design that had the veteran banker 
tossing up between a career in architecture or 
finance.

“I enjoyed the architectural drawings. It 
wasn’t until I started college that I became 
attracted to the world of finance,” admits tigor, 
who is the first Indonesian to be appointed as the 
chief country officer of Citibank Indonesia – one 
of the largest foreign banks in the country.

Since landing the job with the company in 
1995 – where he’s spent time in the head office 
in New York and in Singapore – tigor not only 
scored the top position in less than two decades 
with the american bank, but it’s also the place 
where he met his wife, Jenny, which he says is a 
“big plus”.

“I’ve been grateful for everything that I have 
learned with Citi,” says the father-of-three, 
who admits that today’s banking system is the 
healthiest it has ever been. “I think it’s best to 
stay positive, I always tell my guys as well that 
life is always full of ups and down, it’s almost like 
a wheel going round and round. and once you’re 
down, don’t give up because things will turn up. 
part of living is learning from your mistakes. I 
think it’s unavoidable and it’s unrealistic to expect 
that you won’t make them.”

While a number of Indonesians educated 
abroad are slowly harnessing the opportunities 
back in the archipelago, thanks in part to the 
nation’s burgeoning economy over the past 
decade, tigor says that an interesting trend is 
to see many of the professionals abroad taking 
notice of the business prospects here.

“the level of professionalism in the 
Indonesian business community has improved 
significantly, attracting people abroad to stop and 
take notice of our growing market, huge potential 
and professional level of thinking that they might 
see as a good fit for their culture,” explains the 
43-year-old, who graduated with a double major 
in finance and accounting from the University of 
Virginia, Charlottesville.

“at the end of the day, you have to work in an 
environment where it is a good fit for your own 
values as well. and I think that’s becoming more 
and more of a fit.”

leading 
the way
tigor siahaan

With around 175 Indonesians currently 
working offshore in Citibank locations around the 
world, tigor says he wants to have up to 500 locals 
move overseas to broaden their perspectives, 
learn new skills and cultures, take risks and work 
with completely different sets of people.

“I think what we have been doing is hoping 
to get these people out and then pull them back 
to Indonesia... make them bigger and give them 
more senior positions,” says tigor, who manages 
around 5,000 employees.

“Now I realise that we are not going to be 
able to succeed in retaining 100 per cent of these 
guys, but that’s ok, because... many ex-Citibankers 
are in different sectors and I think that we, in 
a way, are proud that we are helping out the 
development of Indonesia.” 

a digital world

While it’s hard for 
businesses to ignore the 
digital channel, Tigor says 
its time to embrace it and 
start developing instant 
and rewarding experiences 
for customers whose 
expectations are changing.

“I think that banking, the 
way that we know it, will be 
very different in the next five 
to 10 years,” he explains, 
adding that it’s changing 
rapidly around the world. 

“especially with the 
younger generations, who 
are so ingrained in the 
digital world... we have to 
start thinking about the 
next generation... that’s our 
market.”

domestiC 
opportunities 
Citibank 
Indonesia’s 
chief country 
officer, Tigor 
siahaan, says 
he wants 
Indonesians to 
make the most 
of the country’s 
potential.   
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